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	Analysis
	Unit of analysis
	Data type
	Brisbane (Stage 1 & 2; n = 34 stores)
	Remote stores (n = 20 stores)

	
	
	
	
	Baseline 
	Intv
	Post

	1) Inter-rater reliability
	Paired
	Items & Scores
	n = 33 a
	-
	n = 19 a
	-

	2) Internal consistency b
	Survey
	Items
	n = 67 a
	n = 20
	n = 39 a
	n = 20

	3) Utility of scoring
	Store
	Scores
	n = 34
	n = 20
	-
	-

	4) Construct validity (scores by type of store) 
	Store
	Scores
	n = 34
	n = 19 c
	-
	-


- = Data not included; Intv = end of intervention period; Post = end of post-intervention period. Units of analysis are Survey (each survey included as one data point), Store (each store is included as one data point; average taken where there are values for more than one surveyor); Paired (paired surveys included as one data point;) 
a Survey data not available for one store (all data were missing for one surveyor), therefore this store/survey could not be included  
b Only some response combinations were assessable 
c Supermarkets only (petrol station excluded) 
