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	Predictors
　
	Outcomes

	
	Any alcohol use over 2 weeksa
	Amount of alcohol use over 2 weeksb 

	
	Adjusted OR
	95% CI
	P
	Adjusted B
	95% CI
	P

	Number of exposure to alcohol marketing over 2 weeks
	1.15 
	0.86-1.56
	.33  
	0.90 
	0.14-1.66
	.02  

	
	Any alcohol purchase over 2 weeksa 
	Frequency of alcohol purchases over 2 weeksb

	Number of exposure to alcohol marketing over 2 weeks
	1.29
	1.00-1.66
	.05  
	0.14 
	 0.04-0.23
	.01 


aMultivariable logistic regression adjusted for sex, age, AUDIT, (number of observations =47)
bMultivariable linear regression adjusted for sex, age, AUDIT, (number of observations =47)

