Appendix

Table S1. Wearable models worn by study participants
	Wearable model
	
	No. participants

	Apple Watch series
	
	15

	
	Apple Watch 3
	1

	
	Apple Watch 4
	2

	
	Apple Watch 5
	1

	
	Apple Watch 6
	4

	
	Apple Watch 7
	1

	
	Apple Watch SE
	6

	Samsung Galaxy Watch series
	
	19

	
	Galaxy Fit 1
	3

	
	Galaxy Fit 2
	6

	
	Galaxy Watch 1
	1

	
	Galaxy Watch 2
	2

	
	Galaxy Watch 3
	1

	
	Galaxy Watch 4
	4

	
	Galaxy Watch Active
	1

	
	Galaxy Watch Active 2
	1

	Xiaomi Mi Band series
	
	13

	
	Mi Band 3
	6

	
	Mi Band 4
	2

	
	Mi Band 5
	1

	
	Mi Band 6
	3

	
	Xiaomi Amazfit GTR
	1





Table S2. Evaluation and diagnostic results of regression model
	McFadden’s Pseudo R2
	Accuracy
	Hosmer-Lemeshow test
	AUC

	.2235
	.7827
	P=.9592
	.8202
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Figure S1. ROC curve


Table S3. Evaluation and diagnostic results of regression model for opposite direction
	McFadden’s Pseudo R2
	Accuracy
	Hosmer-Lemeshow test
	AUC

	.0823
	.6383
	P=.9998
	.6818
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Figure S2. ROC curve of logistic regression model for opposite direction
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ROC curve of logistic regression model for opposite direction
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