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(J Med Internet Res 2024;26:€57233) doi: 10.2196/57233

In“Public Opinion About COVID-19 on aMicraoblog Platform
in China: Topic Modeling and Multidimensional Sentiment
Analysisof Social Media” (JMed Internet Res 2024;26:e47508)
the authors noted one error.

Inthe“Methods” section of the Abstract, the following sentence:

Finally, a machine learning linear regression
(ML-LR) model combined with a sparse matrix was
proposed to explore the evolutionary trend in public
opinion on social media and verify the high accuracy
of the model.

Has been changed to read as follows:

Finally, a machine learning logistic regression
(ML-LR) model combined with a sparse matrix was
proposed to explore the evolutionary trend in public
opinion on social media and verify the high accuracy
of the model.

The correction will appear in the online version of the paper on
the IMIR Publications website on February 14, 2024 together
with the publication of this correction notice. Because thiswas
made after submission to PubMed, PubMed Central, and other
full-text repositories, the corrected article has aso been
resubmitted to those repositories.
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