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Abstract

Efficient and effective methods of recruiting participants for studies have characteristically come with many challenges. The
unprecedented rise of social media platforms such as Facebook and Instagram has revolutionized the ease of recruiting participants
as compared to more traditional methods such as newspaper or radio advertisements. While these new advancements may seem
to increase the success of recruitment, they are not without their own faults and limitations. In this paper, we intend to dissect the
advantages and disadvantages of social media platforms in recruiting participants. Specifically, we will discuss the advantages
of targeted and rapid recruitment, engagement, and cost reduction as well as the disadvantages of representativeness, privacy
concerns, limited control, and limited access.
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Introduction

Historically, identifying, recruiting, and obtaining appropriate
participants for scientific research studies, whether qualitative
or quantitative, have been a challenging feat for several reasons
[1,2]. One of the primary challenges is ensuring that the sample
size is representative of the population being studied [3]. For
example, if the study requires individuals with a particular health
condition or personal characteristics, researchers may have
difficulty finding eligible participants who meet specific
demographic, geographic, or health criteria [4].

Over the past 2 decades, with the advent of social media, a
gradual transition away from traditional methods and toward
more digitalized and “soft” media sources, such as Facebook,
Instagram, Twitter, Pinterest, and LinkedIn, has become more
commonplace [3,5,6]. These methods have not only
revolutionized previously insurmountable obstacles including
visibility, accessibility, and participant diversity but have also
affected aspects such as cost, time, and data collection tactics.
In order to understand the ways in which social media has

transformed modern study recruitment methods on a more
intimate level, an objective comparison of social media and
traditional methods is warranted. This review aims to investigate
the advantages and disadvantages of using social media as a
springboard for more efficient and effective recruitment of study
participants. Construction of an accurate, comprehensive, and
unbiased discussion about the current role of social media in
scientific research will undeniably aid in bolstering
understanding of its potential pitfalls and limitations, while also
underscoring its unique attributes and strengths in this very
dynamic field.

Advantages of Using Social Media for
Recruitment

Overview
Using social media as a recruitment platform, as illustrated in
Figure 1, offers numerous benefits, including (1) broad audience,
(2) targeted recruitment, (3) rapid recruitment, (4) engagement,
and (5) reduced cost.
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Figure 1. Advantages and disadvantages of using social media as a recruitment method.

Broad Audience
Although advertising through social media has the potential to
reach millions of individuals worldwide, the use of social media
for the recruitment of research participants is often overlooked
[4]. Social media has the ability to reach a broad range of
communities spanning a diverse array of geographical regions,
cultures, languages, religions, ages, and socioeconomic status
[7-9]. Traditional methods of participant recruitment (ie, without
the use of social media) typically target specific recruitment
sites in the community. These methods can result in selection
bias and have limited the generalizability of countless studies.
Selection bias is particularly detrimental for studies involving
population health and epidemiology, as these studies are heavily
reliant on accurate cohort representation [3].

Targeted Recruitment
Social media possesses the ability to exclude or include different
parameters and groups, allowing for optimal means to target
one’s audience. Hence, researchers could simply target groups,
clubs, specific demographics, and regions that were applicable
to the study and hence increase the likelihood of finding
participants who meet the study criteria. Traditional recruitment
methods can be challenging, which dauntingly target the
“public” audience, many of whom are not interested in the study
nor eligible to apply for the study [10,11]. Moreover, traditional
recruitment methods can result in considerable time, effort, and
cost of screening potential participants for eligibility.

Rapid Recruitment
Given the ease with which surveys can be generated, posted,
and collected, social media platforms significantly decrease the

time needed to recruit an appropriate cohort of participants.
While much success depends on the participants’ willingness
to click on the ad, sufficient interest, and willingness to follow
through with the directions to enroll in the study, the ease of
having an ad on one’s phone or laptop greatly facilitates the
recruitment process and should not be underestimated. The fact
that participants can enroll in a study from the comfort of their
homes independent of time or day greatly increases the
participant pool [6]. Traditional methods were notorious for
taking more time than anticipated for both the participant and
the study recruitment team, which has been shown in several
studies to negatively impact the overall participation in the study
[12].

Engagement
Another attractive aspect of the use of social media platforms
is that the advertisement can be constructed in such a way as to
encourage engagement and even entertain potential study
participants. Bright colors, fancy animations, charming sounds,
and other tactics can be used to enhance the eagerness to read
about the study and hence increase the likelihood for participants
to join the study. This phenomenon is particularly interesting
because traditional methods of recruitment tend to be very
limited in this aspect. For example, newspaper or radio
advertisements do not have this luxury and rely mainly on catchy
phraseology or enthusiastic wording to grab the attention of
participants, with little, if any, interaction from participants
[13].
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Reduced Cost
Using social media has greatly reduced the cost of advertising
as compared with older methods. Not only is there a decreased
cost in constructing the advertisement but also in disseminating
to and receiving feedback from participants. This reduced cost
allows study coordinators to spend more funds on other aspects
of the study, such as data analysis, participant compensation,
and additional tools to aid in data collection. For example, the
cost per participant on Facebook was shown to be less than
traditional methods. A median value of US $14.41 for a typical
Facebook advertisement fares well compared to US $1094.27
per participant for television recruitment, US $811.99 for printed
media, US $635.92 for radio, and US $37.77 for email [3,14].
Carlini et al [15] had similar findings with a mean cost per
participant of US $16.22 via Google ads, and between US
$13.12 and US $250 for other traditional methods when
recruiting young adults for weight gain analysis.

Disadvantages of Using Social Media for
Recruitment

Overview
As we explore the multifaceted realm of using social media as
a recruitment platform, it is essential to approach this subject
with a comprehensive perspective. While the advantages are
clear and noteworthy, it is equally crucial to recognize the
potential challenges and drawbacks associated with this method
of accessing potential participants (see Figure 1). The pitfalls
of using social media as a recruitment platform can be
summarized as (1) representativeness, (2) privacy concerns and
limited control, and (3) limited access.

Representativeness
Individuals who use social media actively tend to be younger
in age, with the average age of a Facebook user being 38 years.
Hence, studies geared toward pediatric, adolescent, or geriatric
populations tend to not have sufficient representation on social
media. Moreover, it is found that certain ethnic and racial groups
tend to be more active on social media than others, again
introducing significant selection bias to a study [16,17]. These
factors taken together threaten the quality of data collection
because the study population is strongly influenced by factors
related to representation. Additionally, social media users may
not be representative of the wider population, which can
introduce bias into the sample and limit the generalizability of
study results [18].

Privacy Concerns and Limited Control
One of the major downfalls of using social media for the
recruitment of study participants is the issue of breach of
privacy. Several studies have indicated that many participants

shy away from entering any personal information onto social
media sites out of concern that their information may be leaked
to third parties and misused [19]. This fear is a valid one, as
several fraudulent sites obtain personal information such as
bank account numbers and even social security numbers under
the guise of being a study survey. Traditional methods of
obtaining information from participants are less likely to
encounter this problem and studies have shown that people were
more trusting of traditional ways because they were associated
with less duplicitous activity [20]. While researchers do their
best to control privacy and target their respective groups of
participants, social media is less controlled than the traditional
methods. Surveys might be completed by individuals who do
not meet the criteria, and verifying their identity is an onerous
task, introducing a great degree of variability into a study, and
in turn, endangering data quality [21]. Another essential point
to discuss is the misrepresentation that exists with subject
recruitment via social media, particularly when research subjects
are being offered financial incentives to participate. This has
become a very serious problem when recruiting from some
platforms in particular, and it is increasingly common to see
robots being used to complete surveys numerous times,
demanding payment for each completion. However, many
studies have overcome this issue by having participants click a
box confirming that they are not robots, and much of the
standard computerized software can detect this problem and
inhibit the participant from proceeding.

Limited Access
A prominent disadvantage of using social media is that not all
individuals have access to such platforms. In the United States,
more than 10% of the population does not have access to the
internet either because of financial restrictions or because they
consciously choose to live without it. Individuals and
communities in this category may be excluded from important
studies, simply for this reason alone [22]; this phenomenon
would introduce a definite sampling bias to any study relying
on social media. In contrast, more traditional methods, such as
newspapers or radio, do not require internet and thus are
arguably easier to access for this population [23-25].

Conclusions

While social media recruitment has several advantages,
researchers should carefully consider the potential limitations
and assess whether it is the most appropriate recruitment method
for their study. The choice of recruitment method will ultimately
depend on the research question, the target population, and the
available resources. Researchers should also consider combining
social media recruitment with other methods to minimize
potential bias and increase the representativeness of their sample.

Acknowledgments
This paper was supported by the University of Cincinnati.

Conflicts of Interest
None declared.

J Med Internet Res 2023 | vol. 25 | e47705 | p. 3https://www.jmir.org/2023/1/e47705
(page number not for citation purposes)

Oudat & BakasJOURNAL OF MEDICAL INTERNET RESEARCH

XSL•FO
RenderX

http://www.w3.org/Style/XSL
http://www.renderx.com/


References

1. Axén I, Brämberg EB, Bakken AG, Kwak L. Recruiting in intervention studies: challenges and solutions. BMJ Open
2021;11(1):e044702 [FREE Full text] [doi: 10.1136/bmjopen-2020-044702] [Medline: 33495262]

2. Hinshaw SP, Hoagwood K, Jensen PS, Kratochvil C, Bickman L, Clarke G, et al. AACAP 2001 research forum: challenges
and recommendations regarding recruitment and retention of participants in research investigations. J Am Acad Child
Adolesc Psychiatry 2004;43(8):1037-1045 [doi: 10.1097/01.chi.0000129222.89433.3d] [Medline: 15266200]

3. Whitaker C, Stevelink S, Fear N. The use of Facebook in recruiting participants for health research purposes: a systematic
review. J Med Internet Res 2017;19(8):e290 [FREE Full text] [doi: 10.2196/jmir.7071] [Medline: 28851679]

4. Benedict C, Hahn AL, Diefenbach MA, Ford JS. Recruitment via social media: advantages and potential biases. Digit
Health 2019;5:2055207619867223 [FREE Full text] [doi: 10.1177/2055207619867223] [Medline: 31431827]

5. Gelinas L, Pierce R, Winkler S, Cohen IG, Lynch HF, Bierer BE. Using social media as a research recruitment tool: ethical
issues and recommendations. Am J Bioeth 2017;17(3):3-14 [FREE Full text] [doi: 10.1080/15265161.2016.1276644]
[Medline: 28207365]

6. Topolovec-Vranic J, Natarajan K. The use of social media in recruitment for medical research studies: a scoping review.
J Med Internet Res 2016;18(11):e286 [FREE Full text] [doi: 10.2196/jmir.5698] [Medline: 27821383]

7. Austin-Wells V, McDougall GJ, Becker H. Recruiting and retaining an ethnically diverse sample of older adults in a
longitudinal intervention study. Educ Gerontol 2006;32(2):159-170 [FREE Full text] [doi: 10.1080/03601270500388190]
[Medline: 18504510]

8. Webber-Ritchey KJ, Aquino E, Ponder TN, Lattner C, Soco C, Spurlark R, et al. Recruitment strategies to optimize
participation by diverse populations. Nurs Sci Q 2021;34(3):235-243 [doi: 10.1177/08943184211010471] [Medline:
34212805]

9. Darko EM, Kleib M, Olson J. Social media use for research participant recruitment: integrative literature review. J Med
Internet Res 2022;24(8):e38015 [FREE Full text] [doi: 10.2196/38015] [Medline: 35925655]

10. UyBico SJ, Pavel S, Gross CP. Recruiting vulnerable populations into research: a systematic review of recruitment
interventions. J Gen Intern Med 2007;22(6):852-863 [FREE Full text] [doi: 10.1007/s11606-007-0126-3] [Medline:
17375358]

11. Garnett A, Northwood M. Recruitment of community-based samples: experiences and recommendations for optimizing
success. Can J Nurs Res 2022;54(2):101-111 [FREE Full text] [doi: 10.1177/08445621211060935] [Medline: 34841904]

12. Green H, Fernandez R, MacPhail C. Social media as a platform for recruitment to a national survey during the COVID-19
pandemic: feasibility and cost analysis. JMIR Form Res 2021;5(7):e28656 [FREE Full text] [doi: 10.2196/28656] [Medline:
34133315]

13. Andrews C. Social media recruitment. Applied Clinical Trials. 2012. URL: https://www.appliedclinicaltrialsonline.com/
view/social-media-recruitment [accessed 2023-10-26]

14. Tate DF, LaRose JG, Griffin LP, Erickson KE, Robichaud EF, Perdue L, et al. Recruitment of young adults into a randomized
controlled trial of weight gain prevention: message development, methods, and cost. Trials 2014;15(1):326 [FREE Full
text] [doi: 10.1186/1745-6215-15-326] [Medline: 25128185]

15. Carlini BH, Safioti L, Rue TC, Miles L. Using internet to recruit immigrants with language and culture barriers for tobacco
and alcohol use screening: a study among Brazilians. J Immigr Minor Health 2015;17(2):553-560 [doi:
10.1007/s10903-013-9934-1] [Medline: 24563138]

16. Abi-Jaoude E, Naylor KT, Pignatiello A. Smartphones, social media use and youth mental health. CMAJ
2020;192(6):E136-E141 [FREE Full text] [doi: 10.1503/cmaj.190434] [Medline: 32041697]

17. Sheldon P, Antony MG, Ware LJ. Baby Boomers' use of Facebook and Instagram: uses and gratifications theory and
contextual age indicators. Heliyon 2021;7(4):e06670 [FREE Full text] [doi: 10.1016/j.heliyon.2021.e06670] [Medline:
33889780]

18. Sharifian N, Kraal AZ, Zaheed AB, Sol K, Morris EP, Zahodne LB. Measurement invariance of social media use in younger
and older adults and links to socioemotional health. Innov Aging 2021;5(2):igab009 [FREE Full text] [doi:
10.1093/geroni/igab009] [Medline: 33928196]

19. Barth S, de Jong MDT. The privacy paradox—investigating discrepancies between expressed privacy concerns and actual
online behavior—a systematic literature review. Telemat Inform 2017;34(7):1038-1058 [FREE Full text] [doi:
10.1016/j.tele.2017.04.013]

20. Smith HJ, Dinev T, Xu H. Information privacy research: an interdisciplinary review. MIS Q 2011;35(4):989-1015 [doi:
10.2307/41409970]

21. Ajayakumar J, Ghazinour K. I am at home: spatial privacy concerns with social media check-ins. Procedia Comput Sci
2017;113:551-558 [FREE Full text] [doi: 10.1016/j.procs.2017.08.278]

22. Early J, Hernandez A. Digital disenfranchisement and COVID-19: broadband internet access as a social determinant of
health. Health Promot Pract 2021;22(5):605-610 [FREE Full text] [doi: 10.1177/15248399211014490] [Medline: 33955266]

J Med Internet Res 2023 | vol. 25 | e47705 | p. 4https://www.jmir.org/2023/1/e47705
(page number not for citation purposes)

Oudat & BakasJOURNAL OF MEDICAL INTERNET RESEARCH

XSL•FO
RenderX

https://bmjopen.bmj.com/lookup/pmidlookup?view=long&pmid=33495262
http://dx.doi.org/10.1136/bmjopen-2020-044702
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33495262&dopt=Abstract
http://dx.doi.org/10.1097/01.chi.0000129222.89433.3d
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=15266200&dopt=Abstract
https://www.jmir.org/2017/8/e290/
http://dx.doi.org/10.2196/jmir.7071
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=28851679&dopt=Abstract
https://journals.sagepub.com/doi/abs/10.1177/2055207619867223?url_ver=Z39.88-2003&rfr_id=ori:rid:crossref.org&rfr_dat=cr_pub  0pubmed
http://dx.doi.org/10.1177/2055207619867223
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=31431827&dopt=Abstract
https://europepmc.org/abstract/MED/28207365
http://dx.doi.org/10.1080/15265161.2016.1276644
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=28207365&dopt=Abstract
https://www.jmir.org/2016/11/e286/
http://dx.doi.org/10.2196/jmir.5698
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=27821383&dopt=Abstract
https://europepmc.org/abstract/MED/18504510
http://dx.doi.org/10.1080/03601270500388190
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=18504510&dopt=Abstract
http://dx.doi.org/10.1177/08943184211010471
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=34212805&dopt=Abstract
https://www.jmir.org/2022/8/e38015/
http://dx.doi.org/10.2196/38015
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=35925655&dopt=Abstract
https://europepmc.org/abstract/MED/17375358
http://dx.doi.org/10.1007/s11606-007-0126-3
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=17375358&dopt=Abstract
https://journals.sagepub.com/doi/abs/10.1177/08445621211060935?url_ver=Z39.88-2003&rfr_id=ori:rid:crossref.org&rfr_dat=cr_pub  0pubmed
http://dx.doi.org/10.1177/08445621211060935
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=34841904&dopt=Abstract
https://formative.jmir.org/2021/7/e28656/
http://dx.doi.org/10.2196/28656
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=34133315&dopt=Abstract
https://www.appliedclinicaltrialsonline.com/view/social-media-recruitment
https://www.appliedclinicaltrialsonline.com/view/social-media-recruitment
https://trialsjournal.biomedcentral.com/articles/10.1186/1745-6215-15-326
https://trialsjournal.biomedcentral.com/articles/10.1186/1745-6215-15-326
http://dx.doi.org/10.1186/1745-6215-15-326
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=25128185&dopt=Abstract
http://dx.doi.org/10.1007/s10903-013-9934-1
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=24563138&dopt=Abstract
http://www.cmaj.ca/cgi/pmidlookup?view=long&pmid=32041697
http://dx.doi.org/10.1503/cmaj.190434
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=32041697&dopt=Abstract
https://linkinghub.elsevier.com/retrieve/pii/S2405-8440(21)00773-8
http://dx.doi.org/10.1016/j.heliyon.2021.e06670
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33889780&dopt=Abstract
https://europepmc.org/abstract/MED/33928196
http://dx.doi.org/10.1093/geroni/igab009
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33928196&dopt=Abstract
https://www.sciencedirect.com/science/article/pii/S0736585317302022
http://dx.doi.org/10.1016/j.tele.2017.04.013
http://dx.doi.org/10.2307/41409970
https://pdf.sciencedirectassets.com/280203/1-s2.0-S1877050917X00124/1-s2.0-S1877050917316873/main.pdf?X-Amz-Security-Token=IQoJb3JpZ2luX2VjEBQaCXVzLWVhc3QtMSJIMEYCIQDKKdL%2BYZlyigvnVqEMNJt%2FJ1UFFhRAr%2FXjbefMIaBM%2BgIhAO%2FjmYtuNfIlIwePl7SWX1oLy4zIJON7JNpBUc4ciJFhKrwFCP3%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FwEQBRoMMDU5MDAzNTQ2ODY1IgycWS0G3TMi1sfXdqwqkAWQxxR40Q%2FzLmNz0awNLFZU25GFnjjMlnfmyaoeeR4lxCRe%2BCw8J%2FikexoMtR5ZGr1MCo0477Gh8jXaDrJYHBg%2B8vasNsRxYY24LpJQcGHRhKSr4Jrtesm4r%2BHsJqiN3QdAIJNPNYjBhulwgr%2ByPv%2FLhVa9PRkpa4ISBMJ1iwzJgBcfIqxjKRsOqZ5x6I2nYyF4kQnTlTcF6S%2F3A3IZwjJx8lcuq6JU47xPZnvpvll1nklZ6RH8Z3k4cnDcm0G8H3SGOJWeO%2FIk5Rw%2FsZhZ1GAunTItT%2BMCyqp7YgihpRaHXY68RYRumF2D68AGwcjG5cq9JkiN5cWH8NqHiPJlWE89RPwmyhY8dAvMHdQOwAJcNsQIDYaC256PZIPaG98eQGS0bsC0OL3X2ecRxSkg2mDLicnxd4hmlGG9jWKLRENv62TOR6%2FsgwX%2B6UJzLC7nMgEZx73t5nYBw4Hebzoa9xoDlBRJihg5GMUXqEi%2B2ns9HU59fOZ6XUYDiYh07SpWRssIixOk4krU6%2B2EhJVgzdaY4uDyXyFjPYG3BzkZ9haYMNbHME1FLdMZ1FI0SJbdZ6e3o7Yao%2FAJDUNvqF9TWbX4tUSAS4a3m9fWdxaQUcJRa18J6IHRwW%2FCDPkORQi%2BOMwNVFn1KtP3mpPCzFhZzr%2F%2BetrqkBwipDZ5tgp35Zj0aDdjEE5ndQK5%2FO%2BstMUfvGVY21WIb%2FnTuK01TE5UC7o%2FKgkqAV%2Bg1wI4o1Tw5t7GQCxPILBP7t40ZsNwoJU6E8SfPe2P7Flt7iWcacQ%2BwH2nURWd8SyqlKFeGNyh9CQKyWXitsgyoWutTUx5kNr90Uqf%2FfmjZs793HvaaDR4epMyoFBxes2ieVwFMLVdhtZEGjC6lrSoBjqwAR1birCrOTXFp1wWg%2FSU%2B884KXUxR11WeZdAEXiO2V4wJjgJubFTffgYgjmG3kt8XqptBo6i4l82OXp4rGcgCy2UCDKf8Of9roLh0oIPxtpCbHzJQYUqHi6ChKgJfpB8vpz1SGCtjWezHhdWnzQIwNjGV2NbnQrbAjPlC1gIcTuUBrye%2Bs4Dg4o%2Bp6cW06UCu0jXZHRFdp3POLtZGAvUHP5h6dlRDz4UbXatICGLM142&X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Date=20230922T044310Z&X-Amz-SignedHeaders=host&X-Amz-Expires=299&X-Amz-Credential=ASIAQ3PHCVTYS4ZDYHN7%2F20230922%2Fus-east-1%2Fs3%2Faws4_request&X-Amz-Signature=2dd8eb024c8cdc159043d93ec7dcf2855915b8bec8c4f55fb209fd72b88a762c&hash=70e523ee0fb6d86e5231ede72b3cafc6983bbc73ca325f57d2acb18ad758cf36&host=68042c943591013ac2b2430a89b270f6af2c76d8dfd086a07176afe7c76c2c61&pii=S1877050917316873&tid=spdf-afb56e7b-7a00-4e97-af42-2a42c3a269d4&sid=fa4431808bb9224e04684806282d7e41febegxrqb&type=client&tsoh=d3d3LnNjaWVuY2VkaXJlY3QuY29t&ua=130858530559025c040552&rr=80a7e2ab092e8ad5&cc=in
http://dx.doi.org/10.1016/j.procs.2017.08.278
https://journals.sagepub.com/doi/abs/10.1177/15248399211014490?url_ver=Z39.88-2003&rfr_id=ori:rid:crossref.org&rfr_dat=cr_pub  0pubmed
http://dx.doi.org/10.1177/15248399211014490
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33955266&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/


23. Dorn E, Hancock B, Sarakatsannis J. COVID-19 and learning loss—disparities grow and students need help. McKinsey &
Company. 2020. URL: https://www.mckinsey.com/industries/public-sector/our-insights/
covid-19-and-learning-loss-disparities-grow-and-students-need-help [accessed 2023-10-26]

24. Lai J, Widmar NO. Revisiting the digital divide in the COVID-19 Era. Appl Econ Perspect Policy 2021;43(1):458-464
[FREE Full text] [doi: 10.1002/aepp.13104] [Medline: 33230409]

25. Bakhtiar M, Elbuluk N, Lipoff JB. The digital divide: how COVID-19's telemedicine expansion could exacerbate disparities.
J Am Acad Dermatol 2020;83(5):e345-e346 [FREE Full text] [doi: 10.1016/j.jaad.2020.07.043] [Medline: 32682890]

Edited by A Mavragani; submitted 29.03.23; peer-reviewed by T Johnson, E Miyagi, M Gasmi, B Alaa; comments to author 24.08.23;
revised version received 30.08.23; accepted 04.09.23; published 11.10.23

Please cite as:
Oudat Q, Bakas T
Merits and Pitfalls of Social Media as a Platform for Recruitment of Study Participants
J Med Internet Res 2023;25:e47705
URL: https://www.jmir.org/2023/1/e47705
doi: 10.2196/47705
PMID:

©Qutaibah Oudat, Tamilyn Bakas. Originally published in the Journal of Medical Internet Research (https://www.jmir.org),
11.10.2023. This is an open-access article distributed under the terms of the Creative Commons Attribution License
(https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and reproduction in any medium,
provided the original work, first published in the Journal of Medical Internet Research, is properly cited. The complete bibliographic
information, a link to the original publication on https://www.jmir.org/, as well as this copyright and license information must
be included.

J Med Internet Res 2023 | vol. 25 | e47705 | p. 5https://www.jmir.org/2023/1/e47705
(page number not for citation purposes)

Oudat & BakasJOURNAL OF MEDICAL INTERNET RESEARCH

XSL•FO
RenderX

https://www.mckinsey.com/industries/public-sector/our-insights/covid-19-and-learning-loss-disparities-grow-and-students-need-help
https://www.mckinsey.com/industries/public-sector/our-insights/covid-19-and-learning-loss-disparities-grow-and-students-need-help
https://europepmc.org/abstract/MED/33230409
http://dx.doi.org/10.1002/aepp.13104
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33230409&dopt=Abstract
https://europepmc.org/abstract/MED/32682890
http://dx.doi.org/10.1016/j.jaad.2020.07.043
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=32682890&dopt=Abstract
https://www.jmir.org/2023/1/e47705
http://dx.doi.org/10.2196/47705
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/

