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Abstract

Background: Workersin the road transport industry, and particularly truck drivers, are at increased risk of chronic diseases.
Innovative health promotion strategiesinvol ving technol ogies such as social mediamay engage this*hard-to-reach” group. There
isapaucity of evidence for the efficacy of social mediatechnologies for health promotion in the Australian transport industry.

Objective: This study analyzed qualitative data from interviews and focus group discussions to evaluate a social media health
promotion intervention, the Truckin’ Healthy Facebook webpage, in selected Australian transport industry workplaces.

Methods: We engaged 5 workplace managers and 30 truck drivers from 6 transport industry organizations in developing
workplace health promotion strategies, including a social media intervention, within a Participatory Action Research approach.
Mixed methods, including apre- and postintervention manager survey, truck driver survey, key informant semistructured interviews,
truck driver focus groups, and focused observation, were used to evaluate the social media intervention. We asked questions
about workplace managers' and truck drivers' opinions, engagement, and satisfaction with the intervention. This paper focuses
on qualitative data.

Results: Of the workplace managers who reported implementing the social media intervention at their workplace, all (3/3,
100%) reported satisfaction with the intervention and expressed a keen interest in learning more about social media and how it
may be used for workpl ace heal th promotion and other purposes. Truck driverswere poorly engaged with theintervention because
(1) many believed they werethe“wrong age” and lacked the necessary skills; (2) the cost of smartphone technology was prohibitive;
(3) they confined their use of social mediato nonwork-related purposes; and (4) many workplaces had “no Facebook” policies.

Conclusions: Theuse of socia mediaasahealth promotion intervention in transport industry workplaces has potential . Workplace
interventions using social media can benefit from a Participatory Action Research approach. Involving managers and workersin
the design of social media health promotion interventions and developing strategies to support and deliver the interventions helps
to facilitate their success. The workers' profile, including their age and familiarity with social media, and work, workplace, and
family context is important to consider in this process. Much more research needs to be undertaken to better understand the
effective use of social mediato engage “hard-to-reach” groups.
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Introduction

The road transport industry accounts for 2% of Australia’s
workforce, employing 192,600 Australians[1,2]. Road transport
industry workers, in general, and truck drivers, in particular,
are identified at increased risk of chronic diseases such as
cardiovascular disease and type 2 diabetes [3,4]. Workplaces
areincreasingly recognized as environments conducive to health
promotion. For truck drivers, their workplace is their vehicle
and, asahighly mobileworkforce, traditional workplace health
promotion strategies may belimited in their effectiveness[5-11].
Innovative new health promotion strategies, including social
media technologies, may engage and improve the health
outcomes of this “hard-to-reach” group.

The use of social mediaand related technologiesisincreasingly
popular for persona enjoyment [12], as a business tool [13],
and in health promotion interventions [14]. This is true for
transport industry workplaces and truck drivers. A 2011 study
conducted by a UK trucking magazine found that 52% of
surveyed truck drivers used social media in their spare time
[15]. A similar survey undertaken in 2016 by a US trucking
company reported that 93% of their truck driver respondents
used smartphones, and 73% reported they checked social media
outlets, such as Facebook, Twitter, and I nstagram, at least once
each day [16]. In addition, US fleet managers are rapidly
adopting smartphones and work-related apps to manage their
fleets, with 59% of those surveyed tracking their fleet or
managing fleet activities or services through mobile apps[17].
The use of information technologies, such as social media, has
become a part of the daily life of modern truckies. While few
studies have been conducted in Australia, the popularity of
social media within the transport industry internationally
suggestsit isfeasibleto use it as ahealth promotion strategy in
the Australian context.

A literature review suggests that truck drivers, in Australiaand
internationally, use social media and related technologies for a
variety of purposes. Facebook isapopular social mediaplatform
and has been used by truck drivers for a variety of purposes,
including to advocate for improved safety at work, report road
accidents, identify and stop fatigued drivers, search for missing
drivers, and socially connect with other drivers [18-27]. Other
social media technologies are used in the trucking industry to
map traffic congestion, identify parts dealers, communicate
fatigue laws, plan routes, find truck stops, assist with loading,
provide voice-guided navigation, and communicate pickup
requirements [28-30].

In Australia, social media have been used in the transport
industry for health promotion purposes in a limited capacity.
Herbert [31] reported an Australian intervention allowing truck
drivers to attend medical appointments by videoconferencing
on a smartphone or tablet. Gilson et a [32,33] described
smartphone interventions to monitor nutrition and physical
activity in Australian truck drivers. Kenny [34] reported an
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intervention providing counseling and peer support through
Facebook and Skype to truck drivers who have been involved
in workplace accidents or work-related losses, while an
Australian trucking magazine described the use of smartphone
apps by driversto share health and physical activity ideas[35].
Of these interventions, only 2 [32,33] included an evaluation
of effectiveness. These studiesfound that technological barriers
with smartphone technology prevented a number of drivers
from participating in the intervention [32]; however, positive
health behavior change was measured as improved driver
self-regulation of healthy choices and was observed in
participants [33]. While this suggests potential, with so few
studies conducted, there remains a paucity of evidence for the
efficacy of social mediafor health promotion in the Australian
road transport industry.

The Queensand Transport Industry Wborkplace Health
I ntervention was a settings-based, mixed-methods Participatory
Action Research (PAR) project. The project identified health
promotion interventions for transport industry workplaces to
support truck drivers to improve their health knowledge and
behavior [36]. Over atwo-year period, between July 2012 and
June 2014, the project worked with 6 transport industry
workplaces in south-east Queensland to develop, implement,
and evaluate 7 health promotion interventions. One of these
interventions was a Facebook page called Truckin’ Healthy,
which aimed to communicate physical activity and nutrition
health promotion messages to truck drivers. An evaluation of
this social media intervention, based on the qualitative data
from interviews and focus group discussions, is the focus of
this paper.

Methods

Approach: Participatory Action Research

The project used a range of methods located within a PAR
approach to engage workplaces and, specifically, workplace
managersand truck drivers, in the devel opment, implementation,
and evaluation of workplace health promotion interventions.
PAR isarecognized public health research methodol ogy, which
relies on the stakeholders' involvement in decision making,
planning processes, and implementation to produce meaningful
change [37,38]. For this project, a mixed-methods framework
was utilized with PAR. Truck drivers and workplace managers
were engaged in the PAR process through interviews, focus
groups, and paper-based eval uation surveys. This paper focuses
on the qualitative data from interviews and focus group
discussions.

At the commencement of the project in July 2012, workplace
managers and truck drivers were invited to participate in
interviews and focus groups. These were anonymous,
confidential, and audiorecorded with consent. We conducted
them at atime and place convenient to the managers or drivers,
usually alocation at the workplace, such as a manager’s office
or tearoom. They lasted between 20 and 70 minutes. Interview
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and focus group questionswere open-ended and semistructured,
developed by the research team with the aim of encouraging
participants to share their experiences, attitudes, and values
about workplace health promotion and health promotion
interventions.

During the initial PAR process, each of the 5 workplace
managerswasinterviewed, and one focus group was conducted
with truck drivers at each workplace (involving approximately
30 truck drivers). We asked questions about the various factors
which positively and negatively influence truck drivers
workplace health behavior and their engagement in health
promotion activities. This information was organized into an
action plan for each workplace. The action plans were used to
prompt workplace managers and truck drivers to provide
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feedback about interventions proposed by the research team
and encourage their own ideasto improvetheir workplace health
behavior and engagement in health promotion activities.

Social Media Intervention—The Truckin’ Healthy
Facebook Page

Through this PAR process, 7 workplace health promotion
interventions were developed collaboratively by workplaces
and the project team. One of these interventionswasthe Truckin’
Healthy Facebook webpage (Figure 1). During theintervention
phase, social mediawasidentified by anumber of theworkplace
managersasapotentially effective way of communicating health
promotion messagesto their “ hard-to-reach” mobileworkforce.
The Truckin’ Healthy Facebook page was devel oped throughout
the intervention period.

Figure 1. Screenshot of the Truckin’ Healthy Facebook page. Source: Created by the project team at the Queensland University of Technology for the

Queensland Transport Industry Workplace Health Intervention.
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Figure 2. Poster advertising the Truckin’ Healthy Facebook page.
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Supporting truckies to eat health
foods and get physical activity
in their day

Like us on Facebook @
Truckin’ healthy

Run by the QUT Queensland Transport Industry Health Intervention

The Truckin’ Healthy Facebook page presented content intended
toimprove participants’ health-related knowledge and behavior.
This content included factual health messages, practical exercise
tips, simple recipes, health-related videos, and product ideas
(eg, lunchbox coolers). Messages were underpinned by the
principles of health communication—change-oriented,
audience-centered, and situated within a broad ecological
perspective. These principle-based messages were integrated
with other, multilevel communication strategies and
interventions [39]. The information provided was consistent
with current national nutrition and physical activity guidelines
and delivered in a language targeted to truck drivers. The
health-related content was integrated with general interest
content related to trucks and the trucking industry. The page
was updated at least twice each week throughout the 3-month
intervention period. At the end of the intervention period in
May 2014, the page was “liked” by 29 people, including truck
drivers and 2 transport industry workplace managers from the
participating workplaces. Each post had been “ shared” or “liked”
at least once by page participants.

Workplace managers decided how to promote the Truckin’
Healthy Facebook webpage. A poster advertising the page
(Figure 2) was developed by the project team, and workplace
managers decided where to display the poster in the workplace.
Workplaces promoted the Facebook page in other ways. For
example, one workplace manager explained:

We [ promoted] that on our drivers toolbox [talk] as
well, for them to go and like it if they wanted to or
have a look at it. [TWP120141217]

Data Collection

Data about all the interventions, including the social media
intervention, was collected at two time-points— postintervention
(3 months after theimplementation of interventions commenced)
and follow-up (6 months after the implementation of
interventions commenced). We collected quantitative and
qualitative data. This paper focuses on reporting qualitative data
evaluating the social media intervention, with other findings
reported elsewhere [40]. At postintervention and follow-up,
PAR methods, including semistructured interviews, focus
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groups, and paper-based eval uation surveys, were used to collect
data. Questions were asked about workplace managers' and
truck drivers opinions, engagement, and satisfaction with social
media intervention.

The project team encountered challengesin facilitating drivers
and, to a lesser extent, workplace managers completion of
written surveys. These challenges may have been underpinned
by difficulties associated with workplaces prioritizing long-term
changes to workplace culture. For this reason, the project team
took the approach of collecting the data contained in the surveys
using a face-to-face, semistructured interview or focus group
format. During postintervention and follow-up, each of the 5
workplace managers participated in at least 1 and up to 2
face-to-face semistructured interviews. A focus group involving
approximately 10 truck driverswas conducted at oneworkplace.

A question in the semistructured interviews, “Did your
workplace promote the Truckin' Healthy Facebook page?’
produced responses which were rich and textured. Additional
questions, including “Did you press ‘like' to add the Truckin’
Healthy Facebook page to your feed?” and “Overall, how
satisfied were you with theinformation provided on the Truckin’
Healthy Facebook page?” produced other detailed responses.
Workplace managers commented on the socia media
intervention when asked questions such as “Which of the
initiatives do you consider to be most beneficial for your
workplace/employees?’ and “What factors madeit easy/difficult
for you to implement any of the strategies?’

Data Analysis

A rigorous process of coding-and-theming was used to analyze
the data obtained in the interviews and focus groups[41]. After
the audiorecordings were transcribed, quotes or significant
statements made by truck drivers and workplace managers about
the social mediaintervention were separated from information
about other interventions. Using an open and axia
coding-and-theming approach [41], these quotes were read
severa times and then organized into groups of ideas by one
member of the project team. This process was repeated until
each of the quotes settled into a discrete theme. These themes
were then discussed critically, and agreed upon, with other
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project team members. These themes represent the key aspects
of drivers', workplace managers', and workplaces engagement
with social media as a health promotion intervention. In this
study, 6 themes were identified.

Ethical Consider ations

This research was approved by the Queensland University of
Technology Human Research Ethics Committee (approval
number 1300000412).

Trustworthiness

We applied 4 elements of trustworthiness to this research to
ensurerigor [41]. Firgt, the researchers used purposive sampling,
ensured privacy and confidentiality, established rapport with
participants to create trust and honesty, and asked open-ended
guestions to ensure authenticity. Next, the sample included a
range of truckies (day, pickup and delivery, two-up down, and
line haul drivers) to ensure applicability. The research is
dependable because the researchers systematicaly and
thoroughly described and documented al phases of data
collection and analysis. Finally, to ensure confirmability, all
findings are traceable and grounded in the raw data.

Results

Overview

In the postintervention interviews, most workplace managers
(3/4, 75%) reported they promoted the Facebook page at some
time during the intervention period. Of managers whose
workplaces participated in this activity, al (3/3, 100%) reported
they were “satisfied” with the information contained on the
Facebook page, and 2 reported they “liked” the page to add it
to their personal Facebook feed. Based on the data provided by
workplace managers in the postintervention interviews, of al
project interventions, the Facebook page had the second highest
rate of implementation and one of the highest rates of
satisfaction. However, this did not translate into drivers
engagement with the intervention.

All participating truck driverswere males. At postintervention,
the mean age of participating truck driverswas 43 (range 22-67)
years. Less than half of the drivers (10/22, 46%) reported they
were aware their workplace had promoted the Facebook page.
Of these 10 drivers, most (6/10, 60%) reported they were
“satisfied” or “very satisfied” with the Facebook page, but a
significant proportion (4/10, 40%) recorded a“ neutral” response.
Very few driversreported they “liked” the pageto add it to their
Facebook feed. Of driverswho responded to the survey question
“Where do you get information about your health?’, the
proportion of driversreporting theinternet asasource of health
information was unchanged between pre- and postintervention
(7144, 15% vs 3/22, 14%, respectively). Furthermore, workplace
managers identified a number of reasons for drivers’ lack of
engagement with the social mediaintervention.

Six themes emerged, which represent the key aspectsof drivers’,
workplace managers’, and workplaces' engagement with social
media as a health promotion intervention.

https://www.jmir.org/2018/11/e286/
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Lack of Engagement With Social Media: “There
Wouldn't be One Driver Who Gets on Facebook”

Workplace managers identified drivers’ poor engagement with
sociadl media as a key barrier to the effectiveness of the
intervention. The managers reported only a small percentage
of drivers used social media technologies, such as Facebook,
in aprivate capacity. None of the workplaces used social media
specifically, or innovative technology generaly, for work
purposes. One workplace manager said:

Therewouldn’t be onetruck driver [in the company]
who gets on Facebook. They don’t get on Facebook.
| mean, who does get on Facebook? [ TWP420]

Another workplace manager commented as follows:

| don't think a lot of our drivers are on Facebook. |
would say, out of our truck drivers, maybe twenty
percent use social media...A lot of them would have
mobile phones, for sure. But I'd say the onesthat were
‘tech savwy' and who would jump on social media, a
very small group... A lot of them are over fifty years
old. [TWP620]

Impact of Age on Social MediaUse: “My DriversAre
the Wrong Age Group”

Workplace managers perceived their predominately middle-aged
workforce was the “wrong age” to engage with social media.
In a postintervention focus group, drivers discussed this issue,
highlighting they were “too old” to be familiar or comfortable
with social media. One workplace manager said:

My drivers are the wrong age-group in most cases;
they're not young enough for it, they're old
‘gticks-in-the-mud' ... It'stechnology they don’t use. ..
[Most] of the guys are sixty-plus. [TWP120]

Thiswas reinforced by atruck driver, who commented:

We're all sixty years old; we don’t change our
thoughts on much. [BTPF]

Other Barriersto Social MediaUse: “ How Would You
Get on Facebook?”

There are a number of other barriers to drivers' use of social
media. The theme of “other barriers to social media use” can
be organized into 2 subthemes—the prohibitive cost of
smartphone technology and drivers' tendency to confine the
use of socia mediato nonwork-related purposes.

The perceived cost of social media was identified by one
workplace manager as a key barrier to the intervention. This
manager commented:

And how would you get on Facebook? You'd have to
have a [smart] phone... but a lot of fellas wouldn't
have those... They cost $700, a lot of driverswouldn't
have $700, you've got to remember that. [TWP420]

Another key barrier to the intervention was many drivers
confined the use of social media to nonwork-related purposes.
In the focus groups, drivers reflected the primary use of social
media technologies like Facebook was to connect with family
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and friends. For example, one manager explained why he did
not “like” the page to add it to his Facebook feed:

| keep my Facebook strictly for personal things.
[TWP120]

Effect of Workplace Policy on Social Media Use: “We
Had a No-Facebook Policy”

A number of workplace managers explained theimplementation
of the intervention and, specifically, their promotion of the
Facebook page was limited by a “no-Facebook policy” at the
workplace. Many workplaces had guidelines and policies about
social mediatechnologies, such as Facebook, at work and about
posting work-related content on such sites. The managers at
theseworkplacesfelt theruleslimited their capacity to promote
the Facebook page to drivers. One workplace manager
commented:

No, we didn’'t [ promote it] ... That was when we had
a no-Facebook palicy... Like a lot of places, there
was too much rubbish getting on it, ex-employeesand
things like that... It becomes a bit of an issue, and
there are also privacy issues. [TWP220]

Theworkplace managersidentified those driverswho did engage
with social media technologies, such as Facebook, were most
likely to do so using smartphones. The use of smartphones on
thejobisillegal while operating trucks. A number of workplace
managers reflected on this problem. Additionaly, when
implementing the intervention, some workplace managers did
report attempting to overcome the limitations associated with
rules about the use of Facebook and phones in the workplace.
One workplace manager said:

| can’t stop themusing Facebook in their privatetime.
I’d encourage them to go on and say, ‘Listen, when
you're at home you might like to have a look at it!
[TWP320]

Influence of Otherson Social Media Use: “HisWife
Runs His Facebook Page for Him”

Drivers were poorly engaged with socia media, but their
partners and friends were engaged. Thiswas, particularly, true
for drivers wives, who were identified as being responsible for
connecting drivers with social media technologies such as
Facebook. For example, one workplace manager said:

There's one [driver] - his wife runs his Facebook
page for him. She just updates the photos of all the
grandkids and that sort of stuff. He doesn’'t have
anything to do with it. [TWP120]

Workplace managers reflected on the potential reach of asocial
mediahealth promotion intervention. Thisincluded the potential
to reach othersin atruck driver’s socia circle. One workplace
manager commented:

| think [ Truckin’ Healthy] sort of worked because |
said ‘like’ and then | pressed ‘share' ... Even people
that I’ m associated with outside, that aren’t drivers,
liked that... The message is till getting out there...
If you want anyone to know anything, just put it on
Facebook [ TWP520]

https://www.jmir.org/2018/11/e286/
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Another manager commented on the visual immediacy of
Facebook for health promotion:

You can see if people like Facebook... [GBFF]

Increased Interest in Social M edia Use: “Show Me
What'son There”

The potential of social media in workplace health promotion
was identified by many of the workplace managers. Some
workplace managers demonstrated a keen interest in learning
more about how the technology worked. For example, one
workplace manager commented:

My daughter’s got me on Facebook...| knew [the
project team] were coming up and | said, “ Show me
what's on there” ...She said all the trucks have been
on...all the pictures of the flood on the farm. | said,
‘“You'rejoking!" [TWP420]
Some workplace managers reflected about new ways of using
technology in workplaces, which may be harnessed for health
promotion purposes. One workplace manager explained:

We're rebuilding our Web face and we're going to
do alot more messaging over [that]. And we' re going
to get some Windows tablets for the driversto usein
their trucks, so they'll have an intranet in their
trucks...From there we'll link all the policies,
procedures, all the internal information on the
intranet page [TWP320]

Discussion

Principal Findings

The results of this project reveal arange of barriers to the use
of social media as a health promotion intervention in transport
industry workplaces. These barriersare (1) truck driversbelieve
they are the “wrong age” and lack the necessary skills; (2) the
cost of smartphone technology is prohibitive; (3) truck drivers
confine their use of social mediato nonwork-related purposes;
and (4) many workplaces have “no Facebook” policies. Other
people around truck drivers, particularly partners, do use social
media. Many workplace managers identified the potential for
social media in workplace health promotion. This section will
explore these complex, interrelated concepts in detail.

Thekey barrier to the use of social mediaasahealth promotion
intervention in transport industry workplaces was that drivers
do not engage with it for a variety of reasons including
demographic constraints and the prohibitive cost of smartphone
technology. Further complicating this problem is drivers who
do use social media do so primarily for nonwork-related
purposes. These issues were not identified during the PAR
process undertaken at the beginning of the project. Drivers’ lack
of engagement with social media is reflected in other similar
studies of health promotion interventions in transport industry
workplaces, including those in Australia. For example, Gilson
et al [33] reported a 55% uptake in an intervention using
smartphone technology to monitor nutrition and physical activity
in Australian truck drivers, but concluded, “smartphone
technology prohibited a number of drivers from progressing to
intervention.” The issue of drivers lack of engagement with

JMed Internet Res 2018 | vol. 20 | iss. 11| €286 | p. 6
(page number not for citation purposes)


http://www.w3.org/Style/XSL
http://www.renderx.com/

JOURNAL OF MEDICAL INTERNET RESEARCH

social media is likely to resolve as smartphone technology
becomes more common, in workplaces and wider society, and
peopleof all agesbecome more accustomed. At present, drivers
lack of engagement with social media significantly obstructsit
asapotential health promotion intervention in transport industry
workplaces [42,43].

This project found drivers were poorly engaged with social
media, but their partners and friends were engaged. Thisraises
the novel possibility of reaching truck drivers through social
media interventions targeted at partners and friends. The
importance of family and peer support for positive health
outcomes has been demonstrated by other studies on health
interventions in blue-collar workplaces [44-48]. Thisideawas
not explored in this research, but it identifies an important area
for future research. This research suggests if social media
interventions in older male populations are to be effective, it is
important to consider—and, where possible, utilize—their
family context.

Another key barrier to the effectiveness of social mediain health
promotion interventions in transport industry workplaces is
workplace policy. Many workplaces had “no-Facebook”
policies, implemented because of drivers' inappropriate use of
smartphones at work. The literature and popular media reveal
these as common problems. For example, there are numerous
reportsof drivers’ dismissals after breaches of workplace social
media policies [7,49,50] and of serious road accidents caused
by drivers' irresponsible use of smartphones while operating
heavy vehicles [51-53]. The use of any mobile phone while
drivingisillegal in Australia. A potential solution tothisbarrier,
as suggested by one of the workplace managers during an
informal “corridor conversation,” isto implement social media
health promotion interventions in which truck drivers are
encouraged or, perhaps, incentivized in their spare time. This
may be problematic considering issues such as long working
hours, fatigue, and limited family time, anecdotally reported by
many drivers.

A number of other barriers have been discussed in the literature
with regard to social media in workplace health promotion
interventions. These barriers include a lack of knowledge and
understanding of social mediaamong workplace managers and
workplace managers' failure to accept new ways of thinking
related to the use of social media[54]. These barriers were not
apparent in this project. Many of the workplace managers in
thisresearch demonstrated akeen interest in social media. Some
had ideas about how social media could be used in their
workplaceinfuture, for health promotion and other applications.
The intervention implemented was suggested by one of the
workplace managers, demonstrating workplace managers can
play an active role in developing local socia media strategies
to engage their “hard-to-reach” workforce in health promotion.

Despite considerable barriers, this project and the literature
suggest there is great potential for social media in health
promotion interventionsin transport industry workplaces. Much
more needs to be known about how to best use social mediato
engage with the target audience and, particularly,
“hard-to-reach” groups such as truck drivers [8]. Hudson and
Hall [55] recommended creating a “trial period” prior to the
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implementation of a socia media intervention. The aim of a
trial period isto develop an understanding of the target audience
and build a “ credible and engaging content strategy” focusing
on the audience’s unique interests and needs [55].

The contextualization of interventions in this way is a
fundamental aspect of the PAR process, which underpinned
this project [37]. The findings paper for this project (published
elsewhere) demonstrates the contextualization of interventions
is pivotal to achieving workplace culture change and
improvements in health knowledge and behavior in the
participating truck drivers. This is an effect observed in other
health promotion interventions in blue-collar workplaces
[47,48,55-58]. Future projects should seek to engage participants
to a greater extent in the design of a social media health
promotion intervention. Thiswould have the effect of fostering
amore integrated Web-based network beyond simply “joining
a Facebook group,” a key aspect of engaging “hard-to-reach”
groupsin social media health promotion interventions [59,60].

In addition to the contextualization of asocial mediaworkplace
health promotion intervention, the contextualization of strategies
to support and deliver this intervention needs to be considered.
In this project, workplace managers used posters displayed in
depots to advertise the Facebook page. Some mentioned the
page in toolbox talks with drivers. Other studies using social
media to engage “hard-to-reach” groups in health promotion
interventions have used more rigorous advertising, which is
integrated with other interventions, including posters, personal
health messages, and public announcements[59]. Thisdelivers
amore cohesiveintervention strategy and provides opportunities
to “piggyback” the advertisement of less-popular interventions
on more-popular oneswith higher levels of engagement. Other
recent studies seeking to engage “hard-to-reach” groups, such
as blue-collar workers, using socia media health promotion
interventions, deliver interventions through arange of different
channels, including Facebook, Twitter, Skype, Instagram, and
other popular apps [59,61-64]. This multipronged approach
significantly increasesthe reach of theintervention and provides
additional opportunitiesto tailor strategiesto each workplace's
unique context.

Limitations and Future Research

There are a number of limitations to this project. First, the
convenience sample of truck drivers may create self-selection
bias. Second, the project relied on the self-reporting of datain
interview and focus groups, which may haveresulted in socially
desirable responses. Lastly, the small sample size and highly
contextua nature of the social media intervention limits the
generalizability of findings. However, other organizationswith
a small-to-medium sized, blue-collar, mobile workforce may
find them of relevance.

Future projects investigating social media in “hard-to-reach”
workplaces should consider a larger sample from a wider
demographic, including rural and regional workplaces, to
improve the generalizability. Consideration should be given to
improving engagement with socia media interventions by
integrating these with other interventions that do not use social
media, by using a variety of social media technologies and
engaging workplace managers, workers, and their families in
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the intervention design. Furthermore, future workplace health
promotion interventions should consider reaching truck drivers
through social media interventions targeted at partners and
friends.

Conclusions

Transport industry workplaces, in Australiaand other countries,
are increasingly technology-centric, and truck drivers are
engaging with social mediain their workplaces on aday-to-day
basis. This project found that truck drivers participating in a
workplace health promotion intervention involving Facebook
were generally poorly engaged because of their older age, lack
of skillswith socia media, the cost of smartphone technology,
or their workplace “no Facebook” policy. Truck drivers family
and friends were engaged with thisintervention, which suggests
if social media interventions in older male populations are to
be effective, it isimportant to consider—and, where possible,
utilize—their family context. The findings showed a high level
of engagement from workplace managers in developing local
social mediastrategies, which atteststo the potentially important
role of managers in engaging “hard-to-reach” workforce in
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health promotion. Therefore, it is important to gain greater
insights into social media in workplace heath promotion
interventions and understand the enablers and inhibitors to
potential usein the transport industry.

Despite some barriers evident in truck drivers, it is important
to explore the potential of social media in workplace health
promotion interventions in the transport industry. Much more
needsto be known about how to best use social mediato engage
with “hard-to-reach” groups such as truck drivers. This can be
achieved by methods of inquiry, such as PAR, which allow
interventions to fit the sociocultural context of workplaces.
Strategies for the contextualization include the involvement of
occupational groups in the design of social media workplace
health promotion interventions and strategies to support and
deliver interventions. The context of workers themselves,
including their age and familiarity with social media, and work,
workplace, and family context is important to consider in this
process. The “context matters’ because it enables the
development of more nuanced, integrated, and extensive
Web-based networks, key aspects of engaging “ hard-to-reach”
groupsin social mediainterventions for health promotion.

The authors would like to thank all participating workplaces. The authors thank Emily Mann for her contribution to the project.
This project was supported by the Queensland Government under the Healthier. Happier. Initiative.

Conflictsof Interest
None declared.

References

1

2.

10.

11.

https://www.jmir.org/2018/11/e286/

Australian Bureau of Statistics. 2018 Aug. 6202.0 - Labour Force, Australia, September 2018 URL: http://www.abs.gov.au/
ausstats/abs@.nsf/mf/6202.0[ WebCite Cache ID 6vV4ED27R]

National Transport Insurance. 2016. NTI's guide to the trucking industry URL: https://www.nti.com.au/document/
nti-guide-to-the-trucking-industry-2016.pdf [accessed 2017-12-10] [WebCite Cache |ID 6vbJJdPm]

Sieber WK, Robinson CF, Birdsey J, Chen GX, Hitchcock EM, Lincoln JE, et al. Obesity and other risk factors: the national
survey of U.S. long-haul truck driver health and injury. Am J Ind Med 2014 Jun;57(6):615-626 [FREE Full text] [doi:
10.1002/ajim.22293] [Medline: 24390804]

Gilson N, Pavey T, Vandelanotte C, Duncan M, Wright O, Gomersall S, et a. Shifting Gears. Physical inactivity, unhealthy
diet choicesand chronic diseaserisksin Australian truck drivers. Journal of Science and Medicinein Sport 2014 Dec;18:€98
[EREE Full text] [doi: 10.1016/j.jsams.2014.11.369]

Ng M, Yousuf B, Bigelow P, Eerd D. Effectiveness of health promotion programmesfor truck drivers: A systematic review.
Health Educ J 2015 May; 74(3):270-286. [doi: 10.1177/0017896914533953]

Boeijinga A, Hoeken H, Sanders J. Health promotion in the trucking setting: Understanding Dutch truck drivers road to
healthy lifestyle changes. Work 2016 Oct 17;55(2):385-397. [doi: 10.3233/WOR-162409] [Medline: 27689592]
Boeijinga A, Hoeken H, Sanders J. Health Communication Risk Versus Planning Health Narratives Targeting Dutch Truck
Drivers: Obtaining Impact Via Different Routes? Int J Commun-US 2017;11:5007-5026 [FREE Full text]

Boeijinga A, Hoeken H, Sanders J. An analysis of health promotion materials for Dutch truck drivers. Off target and too
complex? Work 2017 Apr;56(4):539-549. [doi: 10.3233/WOR-172503] [Medline: 28269799]

Bennetts A. Workplace Health and Safety Queensland. Queensland Workplaces for Wellness Initiative URL : https.//www.
worksafe.gld.gov.au/ _data/assets/pdf_file/0004/83056/gld-workplaces-for-well ness-initiative-osit-paper.pdf [accessed
2018-10-03] [WebCite Cache ID 72uEugDGd]

Linde JA, Nygaard KE, MacL ehose RF, Mitchell NR, Harnack LJ, Cousins JM, et a. HealthWorks: results of a
multi-component group-randomi zed worksite environmental intervention trial for weight gain prevention. Int JBehav Nutr
Phys Act 2012 Feb 16;9:14 [FREE Full text] [doi: 10.1186/1479-5868-9-14] [Medline: 22340088]

Rongen A, Robroek SJW, van Lenthe FJ, Burdorf A. Workplace health promotion: a meta-analysis of effectiveness. Am
JPrev Med 2013 Apr;44(4):406-415. [doi: 10.1016/j.amepre.2012.12.007] [Medline: 23498108]

JMed Internet Res 2018 | vol. 20 | iss. 11 |€286 | p. 8
(page number not for citation purposes)


http://www.abs.gov.au/ausstats/abs@.nsf/mf/6202.0
http://www.abs.gov.au/ausstats/abs@.nsf/mf/6202.0
http://www.webcitation.org/

                                            6vV4ED27R
https://www.nti.com.au/document/nti-guide-to-the-trucking-industry-2016.pdf
https://www.nti.com.au/document/nti-guide-to-the-trucking-industry-2016.pdf
http://www.webcitation.org/

                                            6vbJJIdPm
http://europepmc.org/abstract/MED/24390804
http://dx.doi.org/10.1002/ajim.22293
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=24390804&dopt=Abstract
https://www.infona.pl/resource/bwmeta1.element.elsevier-62742558-504b-3ce1-9c97-4e6bdf1cf367/tab/jContent/facet?field=%5EjournalYear%5EjournalVolume&value=%5E_02014%5E_00018
http://dx.doi.org/10.1016/j.jsams.2014.11.369
http://dx.doi.org/10.1177/0017896914533953
http://dx.doi.org/10.3233/WOR-162409
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=27689592&dopt=Abstract
http://ijoc.org/index.php/ijoc/article/view/6449
http://dx.doi.org/10.3233/WOR-172503
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=28269799&dopt=Abstract
https://www.worksafe.qld.gov.au/__data/assets/pdf_file/0004/83056/qld-workplaces-for-wellness-initiative-osit-paper.pdf
https://www.worksafe.qld.gov.au/__data/assets/pdf_file/0004/83056/qld-workplaces-for-wellness-initiative-osit-paper.pdf
http://www.webcitation.org/

                                            72uEugDGd
https://ijbnpa.biomedcentral.com/articles/10.1186/1479-5868-9-14
http://dx.doi.org/10.1186/1479-5868-9-14
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=22340088&dopt=Abstract
http://dx.doi.org/10.1016/j.amepre.2012.12.007
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=23498108&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/

JOURNAL OF MEDICAL INTERNET RESEARCH Sendall et a

12.

13.

14.

15.

16.

17.

18.

19.

20.

21

22.

23.

24,

25.

26.

27.

28.

29.

30.

31.

32.

33.

35.

Wang Z, Tchernev JM, Solloway T. A dynamic longitudinal examination of social media use, needs, and gratifications
among college students. Computersin Human Behavior 2012 Sep;28(5):1829-1839. [doi: 10.1016/j.chb.2012.05.001]
Kaplan AM. If you love something, let it go mobile: Mobile marketing and mobile social media 4x4. Business Horizons
2012 Mar;55(2):129-139. [doi: 10.1016/j.bushor.2011.10.009]

Shepherd A, Sanders C, Doyle M, Shaw J. Using social media for support and feedback by mental health service users:
thematic analysisof atwitter conversation. BMC Psychiatry 2015;15:29 [ FREE Full text] [doi: 10.1186/s12888-015-0408-y]
[Medline: 25881089]

Druce C. Commercia Motor. 2011 Aug 25. Meet today's trucker URL : http://archive.commercialmotor.com/article/
25th-august-2011/14/meet-todays-trucker [accessed 2017-11-30] [WebCite Cache ID 6vMM4TU32]

AtlasVan Lines. King of the Road survey results 2016. URL : https.//www.atlasvanlines.com/AtlasVanL inesymedia/General/
2016King-of-the-Road-Survey.pdf [accessed 2017-12-11] [WebCite Cache ID 6vbUT]V Sy]

Capital Lease Group. Survey finds fleet managers rapidly adopting smartphones and apps URL: http://www.
capitalleasegroup.com/tel ematics/survey-finds-fl eet-managers-rapi dly-adopti ng-smartphones-and-apps [ accessed 2017-12-10]
[WebCite Cache ID 6vbWPLH52]

Big Rigs. 2017 May 19. Big brother is watching the good and the bad URL: https.//www.bigrigs.com.au/news/
big-brother-is-watching-the-good-and-bad/3179829/ [accessed 2017-12-06] [WebCite Cache ID 6vUUBhSFZ]

Moody S. Big Rigs. 2017 Aug 14. OUTRAGEOUS! How angry drivers rule our roads URL : https.//www.bigrigs.com.au/
news/outrageous-how-angry-drivers-rule-our-roads/3212036/ [accessed 2017-12-07] [WebCite Cache ID 6VWUPRmMGD]
Big Rigs. 2016 Jun 28. Isolation, long hours risky business URL : https://www.bigrigs.com.auw/news/
isolation-long-hours-risky-business/3053136/ [accessed 2017-12-07] [WebCite Cache ID 6vWuCaOnp]

Big Rigs. 2017 Jun 17. Truckie stood down after dash cam captures horror drive URL: https://www.bigrigs.com.au/news/
driver-forced-road-truck-attempts-overtake/3186871/ [accessed 2017-12-07] [WebCite Cache ID 6vWiwwyWN]

Bartels C. Big Rigs. 2016 Aug 16. Were authorities too harsh with lost truckie? URL: https://www.bigrigs.com.au/news/
were-authoriti es-too-harsh-with-lost-truckie/3077832/ [accessed 2017-12-07] [WebCite Cache ID 6vWtFaA So]
Morcombe J. Big Rigs. 2017 May 4. Truck clocked doing 70km/h in crash spot URL: https://www.bigrigs.com.au/news/
truck-clocked-doing-70kmh-crash-spot/3173844/ [accessed 2018-10-04] [WebCite Cache ID 72uHEUL x1]

Mortimer L. Big Rigs. 2017 Apr 5. Confusion reigns as oversized trucks banned from Rocky URL : https://www.
bigrigs.com.au/news/chaos-truck-stuck-near-power-lines-bruce-hwy-detou/3163241/ [accessed 2017-12-07] [WebCite
Cache |D 6vWtS8al M]

Dills T. Overdrive. 2016 Nov 15. Grow a mustache for men's health URL: https.//www.overdriveonline.com/
grow-a-mustache-for-mens-health/ [accessed 2017-12-07] [WebCite Cache ID 6vWscUrPB]

Dills T. Overdrive. 2016 Oct 28. Of personal bests, the St. Christopher fund and truckin', writin' and runnin' URL : https:/
Iwww.overdriveonline.com/of -personal -bests-the-st-christopher-fund-and-truckin-writin-and-runnin/ [accessed 2017-12-07]
[WebCite Cache ID 6VWSsFTZU3]

Parker W. Overdrive. 2016 Oct 14. Truckers for Truckers and TruckersFinalMile.org unite URL : https://www.
overdriveonline.com/truckers-for-truckers-and-truckersfinal mile-org-unite/ [accessed 2017-12-07] [WebCite Cache ID
6vWroOO4a]

Jones K. Fleet Owner. 2016 Oct 04. New app locates truck parking spaces URL: http://www.fleetowner.com/
fleet-management/new-app-locates-truck-parking-spaces [accessed 2017-11-30] [WebCite Cache ID 6vLg80ys]|

Dills T. Overdrive. 2017 Nov 13. New app puts tracking delivery confirmation in the hands of independents URL: http:/
Iwww.overdriveonline.com/new-app-puts-trackingdelivery-confirmation-in-the-hands-of -independents/ [accessed 2017-11-30]
[WebCite Cache ID 6vL hnoxeo]

Williams A. CMO. 2017 Jun 23. Uber for the truckies: How one Aussie startup is disrupting the freight industry URL :
https://www.cmo.com.au/arti cle/620949/uber-truckies-how-one-aussi e-startup-di srupting-freight-industry/ [accessed
2017-12-07] [WebCite Cache ID 6vX1HbIcA]

Herbert L. Australian Broadcasting Commission Rural News. 2014 Aug 8. Truck drivers get help in virtual waiting room
URL: http://www.abc.net.au/news/'2014-04-08/truck-heal th-app/5374828 [accessed 2017-11-27] [WebCite Cache ID
6vHNvbadW]

Gilson N, Pavey T, Gomersall S, Vandelanotte C, Duncan M, Wright O, et a. Shifting gears: Process evaluation of an
activity tracker and smart phone application to promote healthy lifestyle choicesin Australian truck drivers. Journal of
Science and Medicinein Sport 2014 Dec 1;18:€124. [doi: 10.1016/j.jsams.2014.11.097]

Gilson ND, Pavey TG, Wright OR, Vandelanotte C, Duncan MJ, Gomersall S, et al. The impact of an m-Health financial
incentives program on the physical activity and diet of Australian truck drivers. BMC Public Health 2017 May 18;17(1):467
[FREE Full text] [doi: 10.1186/s12889-017-4380-y] [Medline: 28521767]

Kenny M. Stock Journal. 2013 Jun 22. Support for SA trucks URL : https://wwwv.stockjournal.com.au/story/3589137/
support-for-sa-truckies/ [accessed 2018-10-03] [WebCite Cache ID 72ul 83gBU]

Big Rigs. 2013 Mar 31. Truckies to step it up URL: https.//www.bigrigs.com.au/news/truckies-to-step-it-up/1805336/
[accessed 2017-12-06] [WebCite Cache ID 6vV 17wpud]

https://www.jmir.org/2018/11/e286/ JMed Internet Res 2018 | vol. 20 | iss. 11 | €286 | p. 9

RenderX

(page number not for citation purposes)


http://dx.doi.org/10.1016/j.chb.2012.05.001
http://dx.doi.org/10.1016/j.bushor.2011.10.009
http://bmcpsychiatry.biomedcentral.com/articles/10.1186/s12888-015-0408-y
http://dx.doi.org/10.1186/s12888-015-0408-y
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=25881089&dopt=Abstract
http://archive.commercialmotor.com/article/25th-august-2011/14/meet-todays-trucker
http://archive.commercialmotor.com/article/25th-august-2011/14/meet-todays-trucker
http://www.webcitation.org/

                                            6vMM4TU32
https://www.atlasvanlines.com/AtlasVanLines/media/General/2016King-of-the-Road-Survey.pdf
https://www.atlasvanlines.com/AtlasVanLines/media/General/2016King-of-the-Road-Survey.pdf
http://www.webcitation.org/

                                            6vbUTjVSy
http://www.capitalleasegroup.com/telematics/survey-finds-fleet-managers-rapidly-adopting-smartphones-and-apps
http://www.capitalleasegroup.com/telematics/survey-finds-fleet-managers-rapidly-adopting-smartphones-and-apps
http://www.webcitation.org/

                                            6vbWPLH52
https://www.bigrigs.com.au/news/big-brother-is-watching-the-good-and-bad/3179829/
https://www.bigrigs.com.au/news/big-brother-is-watching-the-good-and-bad/3179829/
http://www.webcitation.org/

                                            6vUuBhSFz
https://www.bigrigs.com.au/news/outrageous-how-angry-drivers-rule-our-roads/3212036/
https://www.bigrigs.com.au/news/outrageous-how-angry-drivers-rule-our-roads/3212036/
http://www.webcitation.org/

                                            6vWuPRmGb
https://www.bigrigs.com.au/news/isolation-long-hours-risky-business/3053136/
https://www.bigrigs.com.au/news/isolation-long-hours-risky-business/3053136/
http://www.webcitation.org/

                                            6vWuCaOnp
https://www.bigrigs.com.au/news/driver-forced-road-truck-attempts-overtake/3186871/
https://www.bigrigs.com.au/news/driver-forced-road-truck-attempts-overtake/3186871/
http://www.webcitation.org/

                                            6vWtwwyWN
https://www.bigrigs.com.au/news/were-authorities-too-harsh-with-lost-truckie/3077832/
https://www.bigrigs.com.au/news/were-authorities-too-harsh-with-lost-truckie/3077832/
http://www.webcitation.org/

                                            6vWtFaASo
https://www.bigrigs.com.au/news/truck-clocked-doing-70kmh-crash-spot/3173844/
https://www.bigrigs.com.au/news/truck-clocked-doing-70kmh-crash-spot/3173844/
http://www.webcitation.org/

                                            72uHEuLx1
https://www.bigrigs.com.au/news/chaos-truck-stuck-near-power-lines-bruce-hwy-detou/3163241/
https://www.bigrigs.com.au/news/chaos-truck-stuck-near-power-lines-bruce-hwy-detou/3163241/
http://www.webcitation.org/

                                            6vWtS8aLM
http://www.webcitation.org/

                                            6vWtS8aLM
https://www.overdriveonline.com/grow-a-mustache-for-mens-health/
https://www.overdriveonline.com/grow-a-mustache-for-mens-health/
http://www.webcitation.org/

                                            6vWscUrPB
https://www.overdriveonline.com/of-personal-bests-the-st-christopher-fund-and-truckin-writin-and-runnin/
https://www.overdriveonline.com/of-personal-bests-the-st-christopher-fund-and-truckin-writin-and-runnin/
http://www.webcitation.org/

                                            6vWsFTZU3
https://www.overdriveonline.com/truckers-for-truckers-and-truckersfinalmile-org-unite/
https://www.overdriveonline.com/truckers-for-truckers-and-truckersfinalmile-org-unite/
http://www.webcitation.org/

                                            6vWroOO4a
http://www.webcitation.org/

                                            6vWroOO4a
http://www.fleetowner.com/fleet-management/new-app-locates-truck-parking-spaces
http://www.fleetowner.com/fleet-management/new-app-locates-truck-parking-spaces
http://www.webcitation.org/

                                            6vLg8OysJ
http://www.overdriveonline.com/new-app-puts-trackingdelivery-confirmation-in-the-hands-of-independents/
http://www.overdriveonline.com/new-app-puts-trackingdelivery-confirmation-in-the-hands-of-independents/
http://www.webcitation.org/

                                            6vLhnoxeo
https://www.cmo.com.au/article/620949/uber-truckies-how-one-aussie-startup-disrupting-freight-industry/
http://www.webcitation.org/

                                            6vX1Hb9cA
http://www.abc.net.au/news/2014-04-08/truck-health-app/5374828
http://www.webcitation.org/

                                            6vHnvba9W
http://www.webcitation.org/

                                            6vHnvba9W
http://dx.doi.org/10.1016/j.jsams.2014.11.097
https://bmcpublichealth.biomedcentral.com/articles/10.1186/s12889-017-4380-y
http://dx.doi.org/10.1186/s12889-017-4380-y
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=28521767&dopt=Abstract
https://www.stockjournal.com.au/story/3589137/support-for-sa-truckies/
https://www.stockjournal.com.au/story/3589137/support-for-sa-truckies/
http://www.webcitation.org/

                                            72uL83qBU
https://www.bigrigs.com.au/news/truckies-to-step-it-up/1805336/
http://www.webcitation.org/

                                            6vV17wpua
http://www.w3.org/Style/XSL
http://www.renderx.com/

JOURNAL OF MEDICAL INTERNET RESEARCH Sendall et a

36.

37.

38.

39.

40.

41.

42.

43.

45,

46.

47.

48.

49,

50.

51.

52.

53.

55.

56.

57.

58.

Big Rigs. 2014 Jun 10. QUT Health Intervention to get drivers to eat better URL: https://www.bigrigs.com.au/news/
gut-health-intervention-get-drivers-eat-better/2284951/ [accessed 2018-03-14] [WebCite Cache ID 6xttlybUX]

Crane P, O'Regan M. On PAR: Using Participatory Action Research to Improve Early Intervention. Canberra: Department
of Families, Housing, Community Services and Indigenous Affairs, Australian Government; Aug 2010.

Judd J, Keleher H. Reorienting health servicesin the Northern Territory of Australia: aconceptual model for building health
promotion capacity in the workforce. Glob Health Promot 2013 Jun;20(2):53-63. [doi: 10.1177/1757975913486685]
[Medline: 23797940]

Bernhardt JM. Communication at the core of effective public health. Am J Public Health 2004 Dec;94(12):2051-2053.
[Medline: 15569948]

Sendall M, Crane P, McCosker L, Biggs H, Fleming M, Rowland B. Workplace interventions to improve truck drivers
health knowledge, behaviours and self-reported outcomes. Road Transp Res 2016 Mar;25(1):31-43.

Liamputtong P. Qualitative research methods. Fourth edition. South Melbourne, Victoria: Oxford University Press Australia;
Nov 20, 2012.

Heaton K, Combs B, Griffin R. Truck Drivers Use of the Internet: A Mobile Health Lifeline. Workplace Health Saf 2017
Jun;65(6):240-247. [doi: 10.1177/2165079916665401] [Medline: 27807256]

Solenhill M, Grotta A, Pasquali E, Bakkman L, Bellocco R, Trolle LY. The Effect of Tailored Web-Based Feedback and
Optiona Telephone Coaching on Health Improvements: A Randomized I ntervention Among Employees in the Transport
Service Industry. JMed Internet Res 2016 Aug 11;18(8):e158 [FREE Full text] [doi: 10.2196/jmir.4005] [Medline: 27514859]
Heinen L, Darling H. Addressing obesity in the workplace: the role of employers. Milbank Q 2009 Mar;87(1):101-122
[FREE Full text] [doi: 10.1111/j.1468-0009.2009.00549.x] [Medline: 19298417]

Escoffery C, Kegler MC, Alcantaral, Wilson M, Glanz K. A qualitative examination of the role of small, rural worksites
in obesity prevention. Prev Chronic Dis 2011 Jul;8(4):A75 [FEREE Full text] [Medline: 21672399]

Staats U, Lohaus D, Christmann A, Woitschek M. Fighting against a shortage of truck driversin logistics: M easures that
employers can take to promote drivers work ability and health. Work 2017;58(3):383-397. [doi: 10.3233/WOR-172626]
[Medline: 29036873]

OliffeJL, Bottorff JL, Sharp P, Caperchione CM, Johnson ST, Healy T, et a. Healthy Eating and Active Living: Rural-Based
Working Men's Perspectives. Am J Mens Health 2017 Nov;11(6):1664-1672 [FREE Full text] [doi:
10.1177/1557988315619372] [Medline: 26669775]

Bottorff J, Seaton C. The Conversation, Australia. 2017 Oct 4. Friendly competition motivates men to get healthy on the
job URL: https://theconversation.com/friendly-competition-motivates-men-to-get-heal thy-on-the-job-83867 [accessed
2017-12-13] [WebCite Cache ID 6vglAg64M]

Carson V. The Courier Mail. 2014 Dec 29. Sacked BHP Billiton truck drivers get jobs back after Fair Work Commission
hearing URL : http://www.couriermail.com.au/news/queensland/

sacked-bhp-billiton-truck-drivers-get-j obs-back-af ter-fai r-work-commission-hearing/news-story/
81d9d5e5hchab058e756a24eff 759970?nk=aa03614e30e3663ac7493d15f 11eec36-1513150172 [accessed 2017-12-13]
[WebCite Cache ID 6vfr5SHC3s]

Cullen S. Australian Broadcasting Commission News. 2012 Oct 3. Linfox loses appeal over truckie's Facebook comments
URL: http://www.abc.net.au/news/2012-10-03/1inf ox-| oses-appeal -over-truckies-facebook-comments/4293644 [accessed
2017-11-27] [WebCite Cache ID 6vHombaku]

Cook C. Australian Broadcasting Commission News. 2013 Aug 28. Truck driver pleads guilty over fatal Singleton crash
URL: http://www.abc.net.au/news/2013-08-28/truck-driver-pleads-guilty-over-fatal -singl eton-crash/4917864 [accessed
2017-11-27] [WebCite Cache ID 6vHorolRD]

Stampler L. Time. 2013 Nov 4. Trucker in deadly crash was ogling women's pics URL : http://nation.time.com/2013/11/
04/trucker-in-deadly-crash-was-ogling-womens-pics/ [accessed 2017-11-27] [WebCite Cache ID 6vHjn1Did]

BBC News. 2016 Oct 31. Lorry driver Tomasz Kroker jailed over four-death crash URL: http://www.bbc.com/news/
uk-england-37823457 [accessed 2017-12-13] [WebCite Cache ID 6vfsbgcad]

Muuraiskangas S, Harjumaa M, Kaipainen K, Ermes M. Process and Effects Evaluation of a Digital Mental Health
Intervention Targeted at Improving Occupational Well-Being: Lessons From an Intervention Study With Failed Adoption.
JMIR Ment Health 2016 May 11;3(2):e13 [FREE Full text] [doi: 10.2196/mental.4465] [Medline: 27170553]

Hudson H, Hall J. Value of social mediain reaching and engaging employers in Total Worker Health. J Occup Environ
Med 2013 Dec;55(12 Suppl):S78-S81. [doi: 10.1097/JOM.0000000000000035] [Medline: 24284750]

Kolmet M, Marifio R, Plummer D. Anglo-Australian male blue-collar workers discuss gender and health issues. International
Journal of Men's Health 2006 Jan 1;5(1):81-91. [doi: 10.3149/jmh.0501.81]

Rasmussen K, Glasscock DJ, Hansen ON, Carstensen O, Jepsen JF, Nielsen KJ. Worker participation in change processes
in aDanish industrial setting. Am JInd Med 2006 Sep;49(9):767-779. [doi: 10.1002/ajim.20350] [Medline: 16804911]
Silverman M. Silverman Research. 2012. The social media garden: A digital eraresearch study into social media at work
URL: http://www.silvermanresearch.com/wp-content/upl oads/2012/06/The-Social -M edia-Garden-Reportl.pdf [accessed
2017-11-27] [WebCite Cache ID 6vHawprWY]

https://www.jmir.org/2018/11/e286/ JMed Internet Res 2018 | vol. 20 | iss. 11 | €286 | p. 10

RenderX

(page number not for citation purposes)


https://www.bigrigs.com.au/news/qut-health-intervention-get-drivers-eat-better/2284951/
https://www.bigrigs.com.au/news/qut-health-intervention-get-drivers-eat-better/2284951/
http://www.webcitation.org/

                                            6xttIybUX
http://dx.doi.org/10.1177/1757975913486685
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=23797940&dopt=Abstract
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=15569948&dopt=Abstract
http://dx.doi.org/10.1177/2165079916665401
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=27807256&dopt=Abstract
http://www.jmir.org/2016/8/e158/
http://dx.doi.org/10.2196/jmir.4005
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=27514859&dopt=Abstract
http://europepmc.org/abstract/MED/19298417
http://dx.doi.org/10.1111/j.1468-0009.2009.00549.x
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=19298417&dopt=Abstract
https://www.cdc.gov/pcd/issues/2011/jul/10_0185.htm
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=21672399&dopt=Abstract
http://dx.doi.org/10.3233/WOR-172626
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=29036873&dopt=Abstract
http://europepmc.org/abstract/MED/26669775
http://dx.doi.org/10.1177/1557988315619372
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=26669775&dopt=Abstract
https://theconversation.com/friendly-competition-motivates-men-to-get-healthy-on-the-job-83867
http://www.webcitation.org/

                                            6vg1Aq64M
http://www.couriermail.com.au/news/queensland/sacked-bhp-billiton-truck-drivers-get-jobs-back-after-fair-work-commission-hearing/news-story/81d9d5e5bcbab058e756a24eff759970?nk=aa03614e30e3663ac7493d15f11eec36-1513150172
http://www.couriermail.com.au/news/queensland/sacked-bhp-billiton-truck-drivers-get-jobs-back-after-fair-work-commission-hearing/news-story/81d9d5e5bcbab058e756a24eff759970?nk=aa03614e30e3663ac7493d15f11eec36-1513150172
http://www.couriermail.com.au/news/queensland/sacked-bhp-billiton-truck-drivers-get-jobs-back-after-fair-work-commission-hearing/news-story/81d9d5e5bcbab058e756a24eff759970?nk=aa03614e30e3663ac7493d15f11eec36-1513150172
http://www.webcitation.org/

                                            6vfr5HC3s
http://www.abc.net.au/news/2012-10-03/linfox-loses-appeal-over-truckies-facebook-comments/4293644
http://www.webcitation.org/

                                            6vHombaku
http://www.abc.net.au/news/2013-08-28/truck-driver-pleads-guilty-over-fatal-singleton-crash/4917864
http://www.webcitation.org/

                                            6vHoroIRD
http://nation.time.com/2013/11/04/trucker-in-deadly-crash-was-ogling-womens-pics/
http://nation.time.com/2013/11/04/trucker-in-deadly-crash-was-ogling-womens-pics/
http://www.webcitation.org/

                                            6vHjn1Did
http://www.bbc.com/news/uk-england-37823457
http://www.bbc.com/news/uk-england-37823457
http://www.webcitation.org/

                                            6vfs6qca9
http://mental.jmir.org/2016/2/e13/
http://dx.doi.org/10.2196/mental.4465
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=27170553&dopt=Abstract
http://dx.doi.org/10.1097/JOM.0000000000000035
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=24284750&dopt=Abstract
http://dx.doi.org/10.3149/jmh.0501.81
http://dx.doi.org/10.1002/ajim.20350
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=16804911&dopt=Abstract
http://www.silvermanresearch.com/wp-content/uploads/2012/06/The-Social-Media-Garden-Report1.pdf
http://www.webcitation.org/

                                            6vHawprWY
http://www.w3.org/Style/XSL
http://www.renderx.com/

JOURNAL OF MEDICAL INTERNET RESEARCH Sendall et a

59.

60.

61.

62.

63.

Du PlessisK, Cronin D, Corney T, Green E. Australian blue-collar men's health and well-being: contextual issues for
workplace health promotion interventions. Health Promot Pract 2013 Sep;14(5):715-720. [doi: 10.1177/1524839912464046]
[Medline: 23159997]

Lingard H, Turner M. Improving the health of male, blue collar construction workers: a social ecological perspective.
Construction Management and Economics 2015 Mar 06;33(1):18-34. [doi: 10.1080/01446193.2014.997259]

Martinez O, Wu E, Shultz AZ, Capote J, Lopez RJ, Sandfort T, et al. Still a hard-to-reach population? Using social media
to recruit Latino gay couples for an HIV intervention adaptation study. JMed Internet Res 2014;16(4):€113 [FREE Full
text] [doi: 10.2196/jmir.3311] [Medline: 24763130]

Gold J, Pedrana AE, Stoove MA, Chang S, Howard S, Asselin J, et al. Devel oping health promotion interventions on social
networking sites: recommendationsfrom The FaceSpace Project. JMed Internet Res 2012;14(1):e30 [FREE Full text] [doi:
10.2196/jmir.1875] [Medline: 22374589]

KordaH, Itani Z. Harnessing social mediafor health promotion and behavior change. Health Promot Pract 2013

Jan; 14(1):15-23. [doi: 10.1177/1524839911405850] [Medline: 21558472]

Haines-Saah RJ, Kelly MT, Oliffe JL, Bottorff JL. Picture Me Smokefree: a qualitative study using social mediaand digital
photography to engage young adults in tobacco reduction and cessation. JMed Internet Res 2015;17(1):e27 [FREE Full
text] [doi: 10.2196/jmir.4061] [Medline: 25624064]

Abbreviations

PAR: Participatory Action Research

Edited by G Eysenbach; submitted 19.12.17; peer-reviewed by R Pankomera, JR Bautista; comments to author 22.02.18; revised
version received 12.07.18; accepted 22.07.18; published 01.11.18

Please cite as:

Sendall MC, McCosker LK, Crane P, Rowland B, Fleming M, Biggs HC

Using Facebook for Health Promotion in “ Hard-to-Reach” Truck Drivers: Qualitative Analysis
J Med Internet Res 2018;20(11): €286

URL: https://www.jmir.org/2018/11/e286/

doi: 10.2196/jmir.9689
PMID: 30389653

©Marguerite C Sendall, LauraK McCosker, Phil Crane, Bevan Rowland, Marylou Fleming, Herbert C Biggs. Originally published
in the Journal of Medical Internet Research (http://www.jmir.org), 01.11.2018. This is an open-access article distributed under
the terms of the Creative Commons Attribution License (https://creativecommons.org/licenses/by/4.0/), which permits unrestricted
use, distribution, and reproduction in any medium, provided the original work, first published in the Journal of Medical Internet
Research, is properly cited. The complete bibliographic information, a link to the original publication on http://www.jmir.org/,
aswell asthis copyright and license information must be included.

https://www.jmir.org/2018/11/e286/ JMed Internet Res 2018 | vol. 20 | iss. 11 | €286 | p. 11

RenderX

(page number not for citation purposes)


http://dx.doi.org/10.1177/1524839912464046
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=23159997&dopt=Abstract
http://dx.doi.org/10.1080/01446193.2014.997259
http://www.jmir.org/2014/4/e113/
http://www.jmir.org/2014/4/e113/
http://dx.doi.org/10.2196/jmir.3311
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=24763130&dopt=Abstract
http://www.jmir.org/2012/1/e30/
http://dx.doi.org/10.2196/jmir.1875
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=22374589&dopt=Abstract
http://dx.doi.org/10.1177/1524839911405850
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=21558472&dopt=Abstract
http://www.jmir.org/2015/1/e27/
http://www.jmir.org/2015/1/e27/
http://dx.doi.org/10.2196/jmir.4061
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=25624064&dopt=Abstract
https://www.jmir.org/2018/11/e286/
http://dx.doi.org/10.2196/jmir.9689
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=30389653&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/

